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The enterprise sector in Poland1

1

Trends in the period 2008-2015 and corporate sentiment in mid-2017

In recent years, entrepreneurship in Poland has been characterised by three distinctive 
trends.

Firstly, the past few years made it very clear that entrepreneurship of Poles has not 
decreased. The number of enterprises is growing dynamically, and 2015 was one of 
the best years in this respect and continued the positive trend of the previous years. 
Moreover, every year, more than 1/3 of a million new enterprises are established, 
and this number has remained at the similar level for a long time.

Secondly, the quality of Polish entrepreneurship is improving. As a group, Polish 
companies have an increasing contribution to building social prosperity. Data shows 
that they produce an increasing portion of Polish GDP. An average company develops 
steadily in economic terms. Its productivity, measured by revenues, added value, and 
production, is growing. Trends also point to the improved structure of companies 
with regards to legal forms. The share of enterprises as legal persons increases, while 
that of enterprises as natural persons decreases.

Thirdly, the openness of economic operators and their development orientation 
are growing. Although it still happens too rarely, companies become increasingly 
internationalised – the percentage of exporters and the average export value increase, 
and so does the ability to use the benefits of online presence. Polish companies also 
increasingly invest and develop and implement innovations, although the scale of 
development activities is still not sufficient.

1 Based on the CSO data, including the data prepared for the purposes of this Report.
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Entrepreneurs also better assess the state of the economy. According to a study 
conducted by PARP in mid-2017, more than 40% of economic operators saw an 
improvement in the economic situation, while in the corresponding period of 2016, 
it was said so by every fourth operator. Moreover, the percentage of companies that 
saw an economic slump decreased from 47% in 2016 to 29% in 2017.

Results of the survey indicate positive tendencies in competitiveness-building 
strategies implemented by entrepreneurs. The most frequently cited action in 
building a better competitive position is the improvement of products (59%) and 
marketing activities (54%). Compared with 2016, significantly fewer companies built 
their position by lowering labour costs (a drop from 24% in 2016 to 13% in 2017). The 
assessment of the efficiency of lowering the product price in the competitive struggle 
is also decreasing steadily (in 2017 – 13% of companies say that it is an effective tool, 
i.e. in 2016 – 15%, in 2015 – 18%).

Partial trends

Structure of companies

• Analysis of data over the years shows that the number of companies is growing 
steadily: in 2008, there were 1.79 million companies, in 2014 – 1.84 and in 2015 
– 1.91 million. In 2015, when compared to 2014, there was one of the highest 
increases in the number of non-financial companies in recent years, i.e. by nearly 
4%, and in the years 2011-2015, the increase in the number of enterprises 
amounted to 7.3%.

• Over the years, we can observe a constant, though slow, upward trend 
regarding the share of services as a workplace. In 2004, the share of services in 
the structure of the employed was almost 31%, and in 2015 it was 36%. The role 
of services is growing at the expense of jobs mainly in trade (in 2004, the share 
of this sector in the structure of the employed was 32% and in 2015 – 24%). On 
the other hand, for many years, the industry has been dominant in generating 
employment. The share of this sector in total employment of companies in the 
years 2011-2015 is nearly 39%.

• A positive but slow trend in the development of enterprises in Poland is the 
increased share of legal persons in job creation, which may be strongly linked 
to amendments made to the legal regulations concerning the creation of 
companies. In the years 2008-2015, their share in the number of the employed 
increased, while the share of companies owned by natural persons decreased. In 
2015, companies owned by natural persons created jobs for less than 41% of all 
the employed (in 2008, it was 43%).

• The size of an average company regarding the number of persons employed is 
decreasing very slowly, but it is still decreasing and oscillates around five. Also, 
the average number of employees per one company basically does not change 
and currently amounts to 3.5 persons.
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Productivity and share in the creation of GDP

• Over the past 10 years, the productivity of Polish companies has shown an 
upward trend in all three basic economic categories: revenues, added value, 
and production per one company. Only in the case of added value, there was 
a slowdown in the period 2009-2012. In the years 2008-2015, a clear increase 
was observed in the productivity of revenue, production, and value added 
(respectively, 23%, 19%, and 14% per company).

• The share of small and medium-sized enterprises in the creation of GDP is 
growing slowly but steadily. In the period 2008-2014, it increased by 2.8 p.p. 
(from 47.2% to 50%), whereby the increase in the share applies to all groups of 
the SME sector (micro – from 29.9% to 30.2%, small – from 7.4% to 8.9%, medium-
sized – from 9.9% to 11%). On the other hand, the share of large enterprises in 
the creation of GDP over the analysed period slightly decreased (from 23.9% to 
23.4%).

Investments and innovation

• Polish companies are increasingly investing. Investment expenditure per one 
company in all enterprise size categories have been on the rise since 2010 
(exclusive of 2012 for micro-companies, where these figures decreased sharply). 
A comparison among the company size categories shows that, in the case of 
micro-companies, expenditure grows faster than in the case of other company 
size categories.

• In the period 2011-2015, there is a clear upward trend visible in R&D expenditure 
in the enterprise sector in Poland. Investment outlay made by companies on R&D 
activity as a share of GDP increased more than twice in that period – from 0.22% 
in 2011 to 0.47% in 2015, and in absolute terms – by PLN 3.5 billion. In 2015, 
when compared to 2014, enterprise expenditure on R&D increased by 11.7% and 
on a yearly average basis in the last five years, it has increased by 24.3%.

• Expenditures on innovation activities in the years 2008-2015 followed an 
upward trend, mainly due to the activity of industrial enterprises. In 2015, 
the innovation expenditure of Polish companies increased by a record value 
of 16.3%, and it was the best result in the period from 2009 to 2015. In the 
structure of expenditure, a characteristic feature is that enterprises incur 
mainly expenditure on the purchase of machinery and technical devices. 

• Trends are less favourable when it comes to the percentage of innovative 
companies. As far as in industrial enterprises, this percentage, in the years 
2008-2015, was at the similar level, which was about 17.5%. In the case 
of companies providing services, it decreased from 13.5% to 9.8%. In 
the years 2008-2014, the scale of the investment and innovative activity 
taken by companies was characterised by high fluctuations which cannot 
be explained by fluctuations of the economic situation (Chart 1). This is 
a result of uncertainty faced by Polish companies.
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Chart 1. The dynamics of the number of enterprises, the number of the employed, total revenues, added value, export, 
investments (including expenditure on the purchase of used fixed assets), and innovation expenditure* in enterprises in 
the years 2008-2015 (previous year = 100%)
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* Due to the lack of data about innovation expenditure in micro-enterprises, these figures apply only to enterprises  with 
more than 9 persons employed.
Source: Author’s study based on the publication Activity of non-financial enterprises in 2015, CSO, 2016 and its previous 
issues as well as the data prepared for the purposes of this Report, and the Strateg database.

Internationalisation of enterprises

• Positive trends are visible in the field of Polish trade with foreign countries: 
exports by enterprises is growing faster than imports, which could be affected 
by, among other things, decreases in the prices of raw materials imported from 
abroad. While in 2008, the share of the value of exports to the value of imports 
was at the level of almost 90%, in 2015, for the first time, a surplus was achieved 
and this ratio was more than 101%. In the years 2010-2015, the ratio of the export 
of services to the import increased from 110% to 137%.

• The internationalisation of Polish companies is growing slowly but steadily. The 
percentage of companies pursuing export activity in the field of goods in the years 
2008-2015 shows an upward trend (from 3.3% to 4.4%), despite fluctuations. 
In the years 2010-2015, the volume of exports of an average Polish exporter of 
goods grew dynamically, just like in the case of a typical exporter of services.
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Chart 2. Growth rate of an average enterprise in Poland, as measured by the dynamics of the number of the employed, 
total revenues, added value, export, and investments including expenditure on the purchase of used fixed assets and 
innovation expenditure per average enterprise in the years 2008-2015
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Source: Author’s study based on the publication Activity of non-financial enterprises in 2015, CSO, 2016 and previous 
issues, Innovation activities of enterprises in 2013-2015, CSO, 2016 and previous issues as well as the data prepared for 
the purposes of this Report.

Internet

• In the years 2011-2015, we may observe an increase in the use of broadband 
links, both fixed and mobile, by companies. Particularly rapid is the growth of the 
percentage of companies using mobile connections. In 2016, more than 93% of 
enterprises were connected to the Internet through a broadband connection (an 
increase by 1.3 p.p. y/y), and nearly 65% of enterprises were connected through 
a mobile broadband connection (an increase by 3.2 p.p. y/y). 

• The level of the use of websites by entrepreneurs remained relatively stable. In 
the years 2012-2016, the percentage of companies that have a website did not 
change significantly and ranged around 67% (67.6% in 2012, and 67% in 2016). 
Companies use their websites mainly to present their offers (products, catalogues, 
and price lists) and this is the factor which records the highest increase when 
compared to the previous year, especially among SMEs.

• The level of the use of social media in enterprises is low. In 2016, more than 
a quarter of companies (an increase by 3 p.p. y/y) in Poland used that form 
of online presence. Mostly, social networking sites are used to provide/share 
content, and to a lesser extent, blogs and websites are used. Polish companies 
apply these solutions half as much as the EU average.



8

Chart 3. Number of enterprises, the number of the employed (in thousand); total revenues, value added*, export, and 
investment expenditure including expenditure on the purchase of used fixed assets and innovation expenditure** (in PLN 
billion) in the enterprise sector and SME sector in 2015
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*   Data on value added applies to 2014. 
** Due to the lack of data on innovation expenditure in micro-enterprises, the values apply only to enterprises employing 
more than 9 persons.
Source: Author’s study based on the publication Activity of non-financial enterprises in 2015, CSO, 2016, Innovation 
activities of enterprises in 2013-2015, CSO, 2016 and the data prepared for the purposes of this Report.

Chart 4. The number of the employed, total revenues, value added*, export, and investment expenditure, including the 
expenditure on the purchase of used fixed assets and innovation expenditure** (in PLN million) per average enterprise 
and SME in 2015
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*   Data on value added applies to 2014. 
** Due to the lack of data on innovation expenditure in micro-enterprises, the values apply only to enterprises employing 
more than 9 persons.
Source: Author’s study based on the publication Activity of non-financial enterprises in 2015, CSO, 2016, Innovation 
activities of enterprises in 2013-2015, CSO, 2016 and the data prepared for the purposes of this Report.
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Micro-enterprises

The Polish enterprise sector is dominated by micro-enterprises, whose share in 
the structure of all enterprise is as high as 96%. Over the last few years, there 
has been an increase in the number of micro-companies. Currently (as of 2015), 
there are more than 1.8 million of them, 7% more than in 2008. After a decrease 
recorded in 2013, in the years 2014-2015, there was a significant increase in their 
number (by 4% y/y).

The highest number of micro-enterprises operates in the services (52%) and 
trade (26%) sectors. Among all groups of companies, they have the highest share 
in GDP creation – 30%, and adopting the GDP value generated by the enterprise 
sector as 100% – 41%. Also, their impact on the labour market is substantial. In 
the enterprise sector, they generate 39% of jobs (the number of people employed 
in these companies is about 3.7 million persons).

In 2015, they invested less than PLN 30 billion (14% of the value of expenditure 
of the entire enterprise sector). When compared to other groups of enterprises, 
micro-companies are the most productive (output-input ratio), cost-effective 
(cost-revenue ratio), and profitable. 

Unfortunately, the majority of them focus their activities exclusively on the 
domestic market, i.e. they rarely engage in export/import and have a low share 
of these values in their revenues/costs. They are also characterised by a lower 
survival rate; on average, two-thirds of these companies survive the first year, 
while their situation in the following years is more difficult than that of other 
economic operators. Despite this fact, the share of the oldest business operators 
– those present in the market for 5 years or more – in the structure of micro-
companies is growing, which may indicate an improvement in their situation.

Polish micro-enterprises are characterised by a positive development trend: 
over the last few years, their number has been growing, and so has the value 
of production, revenues, investment expenditure, and the number of workers 
and employees. In turn, they are characterised by the slowest growth rate of 
added value. In the years 2008-2015, it increased by 21% (the highest increase 
was recorded in 2015 – 12% y/y).

The growth rate of their revenues from the export of goods, per one enterprise, 
is by far the lowest in comparison with other groups. In the past two years, the 
growth rate of the export of products increased by 11 p.p. (companies recorded 
a total increase by 16 p.p.). A different situation occurs in the development of the 
export of services, where revenues from exports for an average micro-exporter 
grew fastest in comparison to other groups. In the period 2010-2015, these 
companies increased their exports of services by more than 180%. In the past 
two years, however, the dynamics of exports of services has increased by 40 p.p. 
(companies recorded a total increase of 27 p.p.).
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Small enterprises

Currently (as of 2015), in Poland, there are less than 57 thousand of small 
companies, which account for 3% of the Polish enterprise sector. Over the last 
few years, we have witnessed an increase in the number of small companies. 
Currently, their number is higher by 4.5% than in 2008. In 2015, their number 
decreased by 4.1% y/y.

Small companies have the smallest share in the creation of GDP – 9% among all 
groups of companies, and adopting the GDP value generated by the enterprise 
sector as 100% – 12%. They also have the smallest share in job creation; in 
the whole enterprise sector, they generate 13% of jobs (the number of people 
employed in such companies is about 1.2 million).

An average small company employs 21 persons. In 2015, those companies 
invested nearly EUR 20 billion (9% of the value of the expenditure in the entire 
enterprise sector). Small companies finance investments using mainly their own 
resources (60%) and from national credits and loans (22%). Foreign resources 
(7.5%) come third in the ranking. 

They are also characterised by the lowest survival rate, i.e. on average, only 
two-thirds of these companies survive the first year. However, the survival rate 
is higher in the following years of their business operation. In the case of small 
companies established in 2011 and still functioning in 2015, the survival rate in 
the following year (2016) was 99.9%.

Small companies are the least equipped with computers and Internet access.2 The 
use of computers by this group has remained almost unchanged for five years 
(in 2012 and 2016, 93.7%). The same is true for Internet access (it was 92.5%, 
where the average for companies in Poland is 93.7%) and having own website 
(62%). Cloud computing services are used only by 6% of all small companies (in 
comparison, this percentage is 31% for large companies). The same applies to the 
use of social media (23%); although, in this case, there is a noticeable increase 
when compared to the previous year – by 2.8 p.p.

Polish small enterprises are more profitable and financially liquid than medium-
sized and large operators. They are the fastest in increasing the added value 
they generate (its increase in the years 2004-2014 amounted to 218%) and are 
characterised by the highest growth rate of export. In the years 2007-2014, the 
total export of small companies increased twice, while that of other companies by 
1.7 times. The export share in revenues of small enterprises is growing noticeably. 
In the years 2008-2015, it increased from 6.4% to 9.7%. Small companies develop 
most slowly in terms of the growth rate of revenues. In the years 2003-2015, the 
total revenue growth in that group amounted to 180%, while large operators, 
which are the best in this respect, achieved the growth rate of 246%.

2  The study did not include micro-companies.



12



13

Medium-sized enterprises

Currently (as of 2015), in Poland, there are less than 16 thousand of medium-
sized companies, representing 0.8% of the Polish enterprise sector. Over the 
last few years, we have witnessed a decrease in the number of medium-sized 
companies. Currently, their number is lower than in 2008 by 2.8%. However, in 
2015, an increase in their number by 1% y/y was recorded.

The share of medium-sized companies in the creation of GDP is 11%. In the 
years 2008-2014, it increased by 1.1 p.p. (in 2014, an increase by 0.4 p.p y/y was 
recorded). Adopting the GDP value generated by the enterprise sector as 100%, 
this share is 15% (a lower share is achieved only by small enterprises). Their share 
in creating jobs is slightly higher than that of small companies, i.e. they generate 
17% in the enterprise sector (number of the employed in such companies is about 
1.6 million persons). An average medium-sized company employs 104 persons.

In 2015, they allocated more than PLN 40 billion for investments (20% of the 
value of the expenditure of the entire enterprise sector). Investment expenditures 
were higher than in the previous year by 13%. Medium-sized companies finance 
investments mainly using their own resources (64%) and from national credits 
and loans (26%). Foreign resources (8.5%) come third in the ranking.

These companies are growing most dynamically in terms of the export value 
per one enterprise. The increase in the exports of that group was more than 
double. They have the highest survival rate – on average, more than 87% of these 
companies survive the first year. In the case of companies that have been present 
on the market for 5 years (i.e. were established in 2011), almost all medium-sized 
enterprises, which were in operation in 2015, survived until 2016 (99.6%).

Almost all medium-sized enterprises have Internet access (98.8%, with the average 
for all companies in Poland lower by 5 p.p.). Those companies recorded significant 
progress in the case of mobile Internet access. Within 5 years (from 2012 to 2016), 
the growth amounted to 26.4 p.p. (from 54% to 80.4%). 86% of these companies 
have a website, and this percentage has not significantly changed in recent years 
(in 2013, this percentage was 85%). The cloud computing services are used only 
by 13% of medium-sized companies (in comparison, this percentage is 31% for 
large companies), while social media is used by 34% (noticeable growth when 
compared to the previous year by 2.5 p.p.).
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Large enterprises

In Poland, there are less than 3.5 thousand large companies, representing 0.2% of 
the entire Polish enterprise sector. Currently, their number is higher by 7% than in 
2008. In 2015, an increase in their number by 2.3% y/y was recorded.

Despite their low number, large enterprises have a significant share in GDP creation 
– 23%, while when adopting the GDP value generated by the enterprise sector as 
100%, this share is 32%. The share of large operators in generating the GDP slightly 
decreased (in the years 2008-2014 it decreased by 0.5 p.p.). Large companies have 
a significant share in job creation. In the enterprise sector, they generate 31% of all 
jobs (the number of people employed in these companies is about 2.9 million). An 
average large company employs 846 persons (increase by 6 people when compared 
to the previous year), while the average monthly salary per employee is more than 
PLN 4,800 (the highest value among all groups, higher by PLN 100 than the year 
before and by more than PLN 800 than in an average company).

In 2015, they invested nearly PLN 111 billion (58% of the value of the expenditure 
in the entire enterprise sector). When compared to the previous year, an increase 
in investment expenditure by 13% was observed. Large companies finance 
investments mainly using their own resources (71%) and from foreign resources 
(10%). National credits and loans (8.5%) come third in the ranking. They have the 
lowest share of budgetary resources as a source of investment and the highest 
percentage of non-financed expenditure, i.e. unpaid invoices.

They are characterised by a high survival rate in the first year and in the following 
years of business, i.e. on average, 80% of these companies survive the first year 
of operation. The survival rate is higher in the following years of business. In the 
case of companies that have been present in the market for 5 years (i.e. were 
established in 2011), all large enterprises which were functioning in 2015 survived 
until 2016 (100%).

Larger companies are most rapidly increasing their revenues. In the period 2003-
2015, their total revenues increased by 246.4%, while the entire SMEs sector grew 
in that respect by 186.5%. The increase in revenues is followed by the fastest 
generation of costs by large operators, and they are characterised by the highest 
growth rate of costs (246.6%, for comparison SMEs – 180.5%). The high growth 
rate of costs also results in the lowest profitability of these operators. The gross 
profit margin in this group amounted to 3%, which partially results from the costs 
of the functioning of structures necessary to manage large organisations.

A relatively large percentage of these companies engage in foreign trade activities. 
90% of large enterprises import goods from abroad, and two out of three engage in 
exports. They also rapidly increase the export value per one operator. The increase 
in the value of sales of products abroad in the years 2010-2015 was 226%.

Internet access among large companies is common (99.7%, with the average for 
all companies in Poland lower by 6 p.p.). However, not all have their own website. 
91.8% of large companies have a website, and this percentage has remained at 
the similar level for several years (in 2013, it was 91.9%). In turn, we may observe 
an increase in the popularity of using cloud computing services (31.1% in 2016, an 
increase by 6.4 p.p y/y) and social media (54.4% in 2016, an increase by 5.0 p.p. 
y/y). This results, inter alia, from the increased companies’ awareness, employing 
ICT and marketing specialists and higher budgets to promote their offers.
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Polish Agency for Enterprise Development 

The Polish Agency for Enterprise Development, PARP, 
is a public body that has been committed to developing 
micro, small and medium-sized enterprises in Poland 
since 2000. PARP’s activities help create and develop 
new businesses, strengthen the competitive advantage 
of companies through innovation and modern technologies, 
improve employees’ skills, shape a friendly business 
environment and create favourable conditions for business 
operations. Having been financed from both the state 
budget and European funds, PARP offers financial, training 
and consulting support mainly to entrepreneurs, but also 
to business environment institutions, local self-government 
units, governmental organisations and universities.  
In the period of 2014-2020,  the Agency is responsible for 
implementation of policy measures under three operational 
programs: Smart Growth, Eastern Poland and Knowledge - 
Education - Growth.

Together with the Ministry of Economic Development, PARP 
is carrying out a project called “inno_LAB – a laboratory for 
new policy instruments”, which is dedicated to development 
of new tools for supporting innovation capability of Polish 
entrepreneurs. innoLAB uses new experimental methods 
and involves various activities to animate cooperation 
between business, science and public administration 
in order to increase the potential of organisations 
participating in the National Innovation System.

Research and evaluations

PARP is a leading public organisation committed to study 
the condition of Polish SME sector. Research conducted 
by the Agency covers such topics as entrepreneurship, 
innovation, human resources, business-related 
organizations and enterprise support services. Another 
important task that has been assigned to PARP, is to 
provide evaluation of the effectiveness of support 
measures. Outcomes of such evaluations allow to draw 
conclusions and recommendations for different economic 
policy objectives but in particular for policies stimulating 
entrepreneurship and innovation capability of Polish 
SMEs. On-going research projects provide valuable insight 
needed for programming of next support schemes. 
Evaluations also serve as an important tool for monitoring 
the effectiveness of grant projects implemented by 
beneficiaries. The outcomes of analytical work carried out 
by PARP, provide effective feedback to central and regional 
administrations, as well as to entrepreneurs, scientists and 
students.

Various kinds of publications delivered by the Agency 
include a Report on the condition of SME sector in Poland, 
which has been published annually since 1997. The purpose 
of the study is to deliver a reliable and in-depth picture 
of Polish SMEs on the basis of publicly available statistical 
data and PARP’s own surveys.  

Contact PARP: 

badania.parp.gov.pl
analizy@parp.gov.pl
ewaluacja@parp.gov.pl
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